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Honorable Mention in the Marketing Science Institute / International Journal of Research in Marketing 

Competition on Global Marketing, February 2003, for the  paper “Culture’s Influence on Innovation 

Adoption: A Global Study on the Adoption Propensity of a Telecom Innovation by Business Managers,” by 

Ruud T. Frambach, Hester van Herk and Manoj K. Agarwal. 

 
Winner of the Marketing Science Institute/ Journal of Marketing International Research Competition on 

“Linking Mark
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http://www.nyls.edu/user_files/1/3/4/30/84/88/20.1%20Complete%20Issue.pdf
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 Agarwal, Manoj K. and Barry G







6 
 

1991. MIT Summer Institute. Conducted by Moshe Ben Akiva, Dan McFadden and Jordan Louviere. 
 

 

Professional Associations and Activities 
 American Marketing A


